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The Hot Miami Beat 
SPYN Ramps Up Ad Campaign 

 
The heat is on, the Miami beat is hot and SPYN is right there. 

Flashing 
excitement in oranges and pinks, SPYN’s  latest successful advertising 
campaign promotes the company’s pro-audio products. 
 “In these challenging economic times, our approach calls for 
sustaining 
and even increasing brand awareness and market share through 
aggressive advertising,” says company director Victor Levis. 

After conducting a market analysis and consulting its distributors, 
SPYN’s 
marketing team chose the Miami-themed campaign that echoes the 

company’s Miami location.. The campaign targets users of pro-audio equipment in the U.S., the 
Caribbean and in Latin America.  

 “We believe strongly in supporting our dealers. They 
get top quality goods at affordable prices and we help 
generate sales and enthusiasm for our products by creating 
effective advertisement,” says Levis. 
 So far, ads have appeared in DJ Times and Mobile 
Beat (which focus on consumers), Club World (directed to 
installers) and Music Trades (targeting dealers). SPYN has 
also covered the company’s international market by 
producing Spanish-language ads for Musica y Mercado, a 
publication distributed throughout Latin America and Spain. 
 Besides implementing the advertisement campaign, 
the 17-year-old company has been expanding its ambitious 

market by selling to the Midwestern U.S. states and throughout the South East and New England 
areas.  
 
 For further information about SPYN’s pro audio equipment, or to place an order, please 
contact a company representative at 1-800-649-6093. Visit us online at 
www.spynaudio.com. 
  
Vico, ideally you should accompany the press release with photos of the ads themselves or even a collage of front page 
covers of the magazines. Magazine covers should clearly display the name of the publications mentioned above. It should 
be colorful, bright and eyecatching. The copy is not as important as a good colorful show of the ads. 



 


